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Rhetorical Analysis of Martin Seligman’s The New Era of Positive Psychology
	Martin Seligman is a world-renowned psychologist, best known for being a pioneer and leader in the study of Positive Psychology. Positive Psychology is the study and implementation of one’s strengths to drive a life of fulfillment, meaning, and happiness instead of focusing on one’s weaknesses as a means of treating a patient. In the TED talk, The New Era of Positive Psychology, Seligman argues that the approach to psychology up until that point was mainly focused on the disease model. His belief is that, while there were huge breakthroughs made in the sixty years prior, psychology had failed to focus on any method of positive intervention that could answer the question, ‘can psychology actually make people happier?”. Seligman mostly relies on the pathos approach for this particular rhetorical argument, but there are a few instances where ethos can be implied as well as additional resources that further corroborate the validity of this argument using logos. 
[bookmark: _Hlk208164053]	“Before World War II, psychology had three distinct missions: curing mental illness, making the lives of all people more productive and fulfilling, and identifying and nurturing high talent.” (Insert ref for intro article) These were the first working ideas of positive psychology and were explored by great psychologists such as Carl Jung and Lewis Terman. Carl Jung, the founder of analytical psychology, explored the connection between the conscious and unconscious mind and how it relates to one’s meaning of life. Lewis Terman focused his studies on intelligence and intellectual development. (ref Psych textbook).  After the war ended, the Veterans Administration and National Institute of Mental Health were created, and this led psychologists to realize studying psychology as a pathology not only provided an avenue to make a living but also opened the doors to receive grants for research. (Insert ref for intro article) Seligman believes that despite the profound strides in testing, treatment, and cures that came from the shift to the “disease model” (ted talk) of psychology, there are three significant consequences that transpired. Seligman states the first is that psychologists became victimizers and pathologizers. In his description of this statement, Seligman uses pathos in his approach when he states, “we forgot that people made choices and decisions. We forgot responsibility.” Then, he followed with, “The second cost was that we forgot about you people” (Ted Talk) as he referenced his audience. Continuing, Seligman mentions the third cost is that while psychologists were working in the disease model helping people in trouble and repairing damage, they never thought to develop positive interventions. Now, while Seligman uses a pathos approach for most of his argument, it is worth noting his use of “we” in this context and notice the subtle use of an ethos approach. When Seligman uses the term “we” when referring to the key points that were lacking during the onset of the disease model, it provides the audience with an implied sense of credibility. 
According to Seligman, Positive Psychology believes that psychology should be just as concerned with human strengths as it is with weakness, as interested in building the best things in life as it is in repairing the worst, and as concerned with making the lives of normal people fulfilling and nurturing high talent as it is with healing pathology. (ref. Ted Talk) With that mission at the forefront, and over a 10-year span, Seligman and his esteemed colleagues were able to create a way to measure happiness and began to understand the science behind positive psychology. As Seligman discusses these accomplishments during his speech, he provides his audience with a link for online access where they are able to take these tests themselves. He provides the audience with a way to be a part of the positive psychology mission. When Seligman does this, he uses the ethos approach to this argument by providing the audience with something tangible, something they can visually see, and experience, that provides credibility while, at the same time, strategically using the pathos approach and the logos approach. The pathos approach is exhibited here because when an audience member takes this test it feels, and is, a very personal and intimate action free of anyone else. This pulls the individual into the mindset of exclusivity with the topic. Individuality with science. We can also see the logos approach in this calculated move since the audience will receive analytical data in the form of personal results once they complete the test. In addition to the ability to measure strengths, weaknesses and happiness, psychologists were able to find the one significant difference between “extremely happy people” and “how do they differ from the rest of us?” (TED talk) Again, using the pathos approach as he addresses himself as one with the audience by using the word “us” in this context. His answer to what makes extremely happy people different is that they are extremely social. Even though this speech was given 21 years ago, more recent studies show this to still be accurate today. (locate source) Seligman proceeds to explain that once they’ve explored the types of happiness, they are then able to collect data and determine there are about 120 interventions that are proposed to make people happier. Psychologists are able to take those interventions and test them on subjects. Seligman states, “we actually carry out random-assignment efficacy and effectiveness studies” (TED talk) and even references that these methods are the same as the methods used to test drugs. Random- assignment, Placebo controlled, and long-term studies are all examples of how these studies are executed. 
One of the most important, and relevant, areas of Seligman’s speech, as it pertains to positive psychology, is the concept of the “Three “Happy” Lives”. Seligman describes the first “happy” life as the Pleasant Life. The pleasant life consists of life that is filled with as much positive emotion as possible, and includes having as many pleasures as you can. While this life is filled with happiness and is described as a lot of smiling and laughing, there are drawbacks to this life. It is determined that this type of happy life is about 50% heritable, habituated, and is not malleable. The second “happy” life is the Good Life, otherwise described as engagement. This happy life is filled with your work, family, parenting, love, and leisure. This is the life that reflects Aristotle’s “Time stops for you” (cite quote) These two lives are referred to as the pleasure versus flow. Seligman explains the pleasure versus flow as “pleasure has raw feel -- you know it's happening; it's thought and feeling. But what Mike told you yesterday -- during flow ... you can't feel anything. You're one with the music. Time stops.” (Ted Talk) The third “happy” life is the meaningful life. This is described as using your highest strengths in service of something larger than yourself, taking a philanthropic approach to life. So, what is the recipe for a good life? Seligman believes that if you find your highest strengths, use those strengths to recraft your work, your parenting, your friendships, your love, and your play, while amplifying and implementing the skills of mindfulness, savoring, and gratitude, you will find the “Good Life”. However, according to Seligman, through the testing of positive intervention, it’s been proven that there are interventions that can lastingly change these three happy lives. A few examples of the positive interventions that were tested and found to have an effect are: Have a Beautiful Day, The Gratitude Visit, the Strengths Date, and Fun vs. Philanthropy. Have a Beautiful Day is an assignment that requires the test subject to design and recreate their idea of a perfect day. This assignment correlates to the Pleasant Life and teaches mindfulness and savoring skills. The Gratitude Visit requires the subject to write a 300-word testimonial to someone that has done something positive and important for the subject in which the subject hasn’t had the opportunity to offer a proper “thank you”. You would then plan to visit with this person and read your testimonial to them in person. The study shows that both parties were lastingly happier following this assignment. The Strengths Date is an assignment where the psychologists take the highest strengths of each person in a relationship and design a date in which both parties use their strength. This study has proven to strengthen their relationship. The last is Fun VS. Philanthropy. This assignment has people do something altruistic and then something fun. What psychologists found was when you do something fun there is a wave of happiness that dissipates and is not necessarily lasting, but when you do something philanthropic to help another person, the positive emotion lasts. While explaining these positive interventions, Seligman requested the participation of his audience when explaining the Gratitude Visit. Seligman asked his audience to close their eyes and think about someone that has done something positive and important for them that did not receive a proper thank you. When he included the audience in this exercise, Seligman used the pathos approach to persuade the audience using emotion and human connection.
In conclusion, Martin Seligman strategically and methodically crafted and used all three modes of persuasion: ethos, logos, and pathos when presenting his speech, The New Era of Positive Psychology. Martin Seligman carefully constructed his speech to use the pathos approach by requesting his audience to participate in the happiness and strength tests and by requesting they close their eyes to envision they were a part of the positive intervention gratitude test. In addition to the pathos approach, Seligman used the ethos approach so artfully and subtly that one may not realize this persuasion tactic is used during this speech. It is to be expected that a psychologist of Seligman’s standing and expertise would be capable of making a speech that is entertaining, engaging and persuasive. Martin Seligman, co-founder and pioneer of Positive Psychology, continues to impact the field of psychology to this day. 
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